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| Exhibition Summary

Exhibition Name: FBIE CHINA 2016

Exhibition Venue: Shanghai New International Expo Centre
Exhibition Time: June 14-16, 2016

People Flow: 25987

Audience: 23629

Domestic Audience: 20671

Oversea Audience: 2958
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Domestic Audience: 20671
Oversea Audience: 2958

Audience Flow Analysis

Daily Access Traffic as Following

According to Access Control System, the total audience
of this exhibition session is 25987

Third day 21.8%

First day 43.2%

Terreteee
mm

First day: 11235
Second day: 9085
Third day: 5667

Second day 35.0%

Audience Flow Curve Diagram
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BRI SR Data Analysis

NARSKIR T Audience Source Analysis
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%%T 3)]\5‘62%3152 915()“@‘ RASAREREIRE | 2 audience group, media staff, and other interested parties,

REIALR the total attendance of audience is 23629

| BUBTIARBIE RSN AT | Oversea and Domestic Audience Proportion
1 ERTARAZL - 206714 , SVIAREEI87.5% il Domestic audience: 20671, accounting for 87.5%
1 BINIARAEL - 29584 , EMAREENI12.5% il Oversea audience: 2958, accounting for 12.5%
E5MRIAR12.5% Oversea audience 12.5%

ERMAR87.5%

Domestic audience 87.5%

23,629 A 23,629
Xt Region Analysis
ERWAIX S (kRE30MNEH. BiBK , #1+20671A) Domestic Audience Region Analysis

( 20671 audience from 30 provinces and municipalities )

RAbiX 1.6% Northeast 1.6%
ferhithX 2.8% PRIt 1.0% Central China 2.8% Southwest 1.0%

FadEHBX0.9% Northwest 0.9%
HEREEIbX4.9% ‘ South China 4.9% ‘\‘

£t bIX 5.8% ‘ North China 5.8%

Domestic
Audience
20,671

EIRTRAR
20,671A

R 83.0% East China 83.0%
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PR fEmex AR f Northeast Southwest  } Northwest
| EPINRARETHAHERT ( B BRI ) Domestic Audience Region Top 10 ( except Shanghai )
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| Oversea Audience Region Analysis

Africa 0.42%

Asia-Pacific
region 40.86%

Hong Kong, Macau
and Taiwan 24.6%

Oversea
Audience
2958

Europe and
North America 34.12%

’ﬂ‘ Europe and North America
1 Africa

’ﬂ‘ Asia-Pacific region
'ﬂ' Hong Kong, Macau and Taiwan

Audience Questionnaire Statistical Analysis
Exhibition Approaching Path

6.6% 3.6%

\
T

7.3%

8.1%

11.6%
62.8%

-

T Received visiting ticket ’ﬂ‘ Newspaper, Magazine, and other news report

T Informed by business partners T Invitation by Oversea exhibitors

’ﬂ‘ Invitation by exhibition co-organizers, supporters and sponsors ! other

| Audience Goals Analysis

6.0% I
17.4% '
13.8%
15.2%
10.9%

ﬂ' Purchasing products’ﬂ1 Sourcing for new suppliers and products for future purchasing purpose
'i' Shopping ’ﬂ' Searching for oversea co-partnership and cooperation
'i‘ Meeting with certain acquainted manufacturer

’I‘ Attending Exhibition forum, seminar and other meetings 'i‘ other
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